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This piece presents outstanding corporate models for developing untapped markets, meeting human
resource challenges, making real estate decisions and enhancing other corporate assets, branding and corporate
citizenship, and purchasing and procurement. The companies and cases included here represent only
a handful of the many innovative examples of corporate involvement that exist today throughout the country.

The engagement of these businesses with underserved communities is not charitable; their investments are
intended to boost the commercial outcomes of companies while enhancing economic opportunity for
communities. In a recent Harvard Business Review article Professor Rosabeth Moss Kanter states that
a number of companies “are moving beyond corporate social responsibility to corporate social innovation.” They
view community needs as opportunities to develop ideas and demonstrate business solutions, to find and serve new
markets, and to solve long-standing business problems. These businesses are, according to Kanter, at “the vanguard
of the new paradigm.”

The corporate models in this brochure illustrate this “new paradigm,” demonstrating that business
investment in communities through alliances with a broad set of stakeholders can result in a healthier

economy and positive business outcomes.
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